New For Dummies® guidebook provides help to offices keen to go green
Popular For Dummies® guide provides tips to firms on how to achieve BCA Green Mark
certification for office interiors
Singapore – 13 September 2013 – Environment-conscious firms who are keen on greening
their offices but don’t know how, can now refer to tips from the BCA Green Mark for Office
Interiors For Dummies®. The popular For Dummies® guide was launched today by Mr
Lawrence Wong, Acting Minister for Culture, Community and Youth, and Senior Minister of
State for Communications and Information, at the latest BCA Green Building Exhibition held at
Funan DigitaLife Mall.

The guidebook is a joint effort between the Building and Construction Authority (BCA) and Wiley,
publisher of the popular For Dummies® series of guidebooks. The special edition 40-page book
offers comprehensive information on how offices can go about greening their offices to achieve
the BCA Green Mark for Office Interior certification. The guide contains useful information on
the assessment criteria, requirements, as well as certification process.

In the fight against climate change, office buildings make a big impact. Owners of multi-tenanted
buildings may not always be able to control the way individual tenanted spaces are operated
and maintained. Hence there is a need to raise the awareness of occupants and firms on
sustainable practices as their behaviour will have a direct impact on energy consumption. The
BCA Green Mark for Office Interiors For Dummies® will serve as an educational tool in creating
stronger user awareness. A green office has multiple benefits, which includes not just utility
savings, but also physical benefits for workers. Studies also showed that having a ‘green’ office
can help boost worker productivity through a more comfortable and conducive work
environment. The guidebook will serve to share with users the benefits of greening their offices,
and equip them with the know-how to go green.

“Our For Dummies® brand is focused on making everything easier and we are delighted to
partner with BCA in producing this first-ever guide. We hope readers will find it useful and be
inspired by the case studies. We’re deeply honoured that BCA has also included Wiley as a
case study; last year, we received the BCA Green Mark GoldPLUS award for the extensive use of
green features in our headquarters at Solaris,” said Erik Thrasher, General Manager &
Marketing Director, Professional Development Asia, Wiley. Some of these features include the

extensive use of energy-efficient T5 lighting which is timer-set to operate during office hours; the
indoor temperature being set at 24 degrees Celsius; and the air filters deployed in pantry areas
to minimise smell and other pollutants.

Dr John Keung, Chief Executive Officer of BCA added, “Everyone has a role to play in saving
Mother Earth, and awareness is key in helping us realise this goal. As such, BCA is constantly
on the lookout for new engagement platforms to educate the public and urge them to join us in
our green building efforts. The BCA Green Mark for Office Interiors For Dummies® is one such
avenue that will complement the wide range of outreach activities we have. I hope that the
guidebook will be able to inspire more to come onboard the Green Mark for Office Interiors
scheme.” BCA recently launched the “Tour of Green Mark Offices” for senior and midmanagement executives and CSR personnel to take them through the process of how a green
office is planned. A series of talks are also in place to promote environmental sustainability for
office tenants. The For Dummies® guide will be distributed to these participants.

Another outreach platform that BCA used to raise awareness of green buildings is the Green
Shots Photography Competition. This year’s competition, organised jointly with the
Photographic Society of Singapore, attracted about 2,000 entries, where photo enthusiasts
submitted entries depicting human interaction around a BCA Green Mark building. The winning
entries are displayed at the BCA’s Green Building Exhibition at Funan DigitaLife Mall from 13 to
15 September.

About BCA
The Building and Construction Authority (BCA) of Singapore champions the development of an
excellent built environment for Singapore. BCA’s mission is to shape a safe, high quality,
sustainable and friendly built environment, as these are four key elements where BCA has a
significant influence. In doing so, it aims to differentiate Singapore’s built environment from
those of other cities and contribute to a better quality of life for everyone in Singapore. Hence,
its vision is to have "the best built environment for Singapore, our distinctive global city".
Together with its education arm, the BCA Academy of the Built Environment, BCA works closely
with its industry partners to develop skills and expertise that help shape the best built
environment for Singapore. For more information, visit www.bca.gov.sg.

About Wiley
Wiley is a global provider of content-enabled solutions that improve outcomes in research,
education, and professional practice. Our core businesses produce scientific, technical, medical,
and scholarly journals, reference works, books, database services, and advertising; professional
books, subscription products, certification and training services and online applications; and
education content and services including integrated online teaching and learning resources for
undergraduate and graduate students and lifelong learners.

Founded in 1807, John Wiley & Sons, Inc. (NYSE: JWa, JWb), has been a valued source of
information and understanding for more than 200 years, helping people around the world meet
their needs and fulfill their aspirations. Wiley and its acquired companies have published the
works of more than 450 Nobel laureates in all categories: Literature, Economics, Physiology or
Medicine, Physics, Chemistry, and Peace. Wiley’s global headquarters are located in Hoboken,
New Jersey, with operations in the U.S., Europe, Asia, Canada, and Australia. The Company’s
website can be accessed at http://www.wiley.com

About For Dummies®
For Dummies® is the global leader in the reference category and one of the most trusted
and highly regarded brands in the world. Dummies Custom allows companies to leverage
the strength of the world’s most popular reference brand to reach new target markets. We help
our customers reach a global audience in any language by tailoring a solution which
differentiates them from competitors, and amplify their message.

Fact sheet: BCA Green Mark Photography Competition Green Shots 2
Introduction
“Green Shots 2” is a photography competition which focuses on BCA Green Mark buildings and built
environments. It presents photography enthusiasts with the opportunity to showcase their skills while
identifying and learning about BCA Green Mark-buildings, and allows the public to appreciate Green
Mark buildings and their surrounding environments from an aesthetic angle. The competition is
organised by the Building and Construction Authority in partnership with the Photographic Society of
Singapore.
Background
Green Shots is an online campaign to attract photographers and promote BCA Green Mark and
architecture photography at the same time. Its objectives are to raise awareness of both BCA and BCA
Green Mark schemes, as well as appreciation of BCA Green Mark certified buildings.
To stand out from the other photography competitions in Singapore, Green Shots was presented in an
online mosaic format in both first and second instalments, where participants and the public could view
the photographs uploaded to the online mosaic at any time. This helps to promote sustainability and
also, generate public interest in green buildings in a fun and interactive manner.
Being an online platform, the mosaic will be able to link effectively to other websites (e.g. BCA Green
Buildings Facebook) and there should be a very smooth online-to-offline transitions (e.g. easily
transferrable to a mini photography exhibition at our Green Building Exhibitions or our publications).
Both instalments of Green Shots were very viral; they helped to promote discussion online on Facebook
and the microsite about BCA and BCA Green Mark certified buildings.
Theme
The current theme is “Happiness in a Green Built Environment”, which challenged shutterbugs to
capture the positive emotions of people enjoying the green features of Singapore’s sustainable built
environment.
All approved entries were then put together to form the Marina Bay Sands waterfront montage,
together with this year’s winning photographs in a display as part of the BCA Green Building Exhibition.
The exhibition, which was launched in December 2009, is part of BCA's emphasis on the people sector
and users of the built environment, to cultivate them to play a greater role in Singapore's green building
movement.
Prizes
There are two categories of the competition.
Open Category
Grand Prize
:
$3,000 Singapore Dollars
1st Runner Up :
$2,000 Singapore Dollars
$1,000 Singapore Dollars
2nd Runner Up :
10 Merit Prizes: $200 Singapore Dollars each

Youth Category
Grand Prize
:
st
1 Runner Up :
2nd Runner Up :

$3,000 Singapore Dollars
$2,000 Singapore Dollars
$1,000 Singapore Dollars

(The Youth Category is open to those between the ages of 13 years to 21 years old.)
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Grand Prize (Youth):
Kids at Barrage
Robin Lim, 2013, Singapore
Marina Barrage- Green Mark Platinum
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First Runner-up (Youth):
Girl at Esplanade
Raja Noor Hidayah Binte Raja Abd Rahman, 2013, Singapore
Esplanade –Theatres on the Bay - Green Mark Gold

Second Runner-up (Youth):
People at MBS
Tiffany Lee Kang En, 2013, Singapore
Marina Bay Sands - Green Mark Gold
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Grand Prize (Open):
Girl at Barrage
Tan Chee Hiang, 2013, Singapore
Marina Barrage – Green Mark Platinum

1st Runner Up (Open):
Laser Show at MBS
Tan Choon Lai, 2013, Singapore
Marina Bay Sands – Green Mark Gold
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2nd Runner-up (Open):
Children at Vivo City
Ong Yi Chao, 2013, Singapore
VivoCity – Green Mark Gold
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Clear Water Clear Aptitude
Ahmad Iskandar, 2013, Singapore
Marina Barrage – Green Mark Platinum

Fireworks at MBS
Koh Meng Hua, 2013, Singapore
Marina Bay Sands – Green Mark Gold
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Healthy Runner, Healthy Lifestyle, Greenery City
Kwan Sai Hoe, 2013, Singapore
Marina Bay Financial Centre Phase 1 – Commercial – Green Mark Gold

Children having fun @ The Star
Chan Wai Meng, 2013, Singapore
The Star – Green Mark Gold
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Kids playing at Marina Barrage
Joel Culaway Forte, 2013, Singapore
Marina Barrage – Green Mark Platinum

Happy Yoga Day
Wong Hock Weng, 2013, Singapore
Marina Barrage – Green Mark Platinum
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Jumping for Joy at Marina Barrage
Bernard Poh, 2013, Singapore
Marina Barrage – Green Mark Platinum

Riding high on the merry-go-round at the iconic Marina Bay Sands building brings a brand new view of
the bay, and an unforgettable childhood moment too.
Leow Ek Teck, 2013, Singapore
Marina Bay Sands – Green Mark Gold

BCA Green Mark Photography Competition, Green Shots 2
10 Merit (OPEN CATEGORY)

Students enjoying in their world class Green ITE College
Hang Loo Ming, 2013, Singapore
ITE Headquarters and ITE College Central @ Ang Mo Kio – Green Mark Platinum

Children having a joyous time at Resorts World Sentosa
Ong Beng Teck, 2013, Singapore
Resorts World Sentosa – Green Mark GoldPLUS

